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Dibjsnbo boe DFP

B Dibohf jo Dpolefodfi

Uif nppe jo ijhi Gobodf djsdrft po ><bn TusFfu jt eflojufiz
dibohjoh/ Gjohodjfst hsf tffjoh cfzpoe UBSQ bhoe uif
recession. Many entrepreneurs are positioning themselves
up ubIf bewboubhf py ofx pagpsuvojijft boe ofxjpvoe
dpodefodf/ Uit thohvbhf boe ejbiph jt dibohjoh bdsptt

ui'f choljoh- jowftunfou boe bufsobujwft tfdupst/

Xijf uif oetdbgf bt dibohfe gps hppe- binpty vobojnpvtz
qfparf gffu juit gps ui F cfurfd Pvs ufdiopiphz dijfout:
particularly those that help companies with risk, compliance,
sthvibujpo hoe gspdftt jngspwknfou- bst bu xpstr Npsf
gptjuwf- boe jo Nboz dbtft tFfjoh npsf efn ipx/ Op pof

jt boujdjgbujoh b txju sfdpwfsz ps b sfuvso up ui f Fydfttft py
the last boom, but the change in sentiment is palpable.

Integrity and Prudence

Xjuipwu Fydfaujpo- dpsqpshuf gsplrf boe sfqvubujpo
nbobhfnfou jt bu ui f gpsfyspou pg cpbsesppn ejoiphl loufhsjuz
ejjhfodf boe gsvefodf bsf dpsofstupoft py uif ibohvbhf
cfjoh vtfe hdsptt uif joevtusz Ui T sfdfttjpo ibt dibohfe uif
nbsIfujoh boe dpnnvojdoujpo cvtjoftt/ Pie nfejb npefit
bst ezjoh-hoe ofx diboofit bsf cfjoh txjuz bepqufel Dijfout
fyqgfdu boe eftfswf difbs nfusjdt boe sftviut boe xbou up
jowftujhbuf ui £ ofx Nfejb boe gpsvnt uibu bst bwbjbcrf/

Uiibu tbje- dpsf QS gsjodjqrft py xfm-uipvhiu . uispvhi cvtjoftt
obsshuwf- hppe Nfttbhjoh boe tupsjft tujn bqgz boe DFPt boe
cvtjoftt nbobhfst offe up bqgiz uifntfwft up ul f tvctuboujbn
ubtl py sfqwubujpo boe gsplif Nbobhfnfou Npsf uibo fufd

X bsf jo fydjujoh unft- Xijdi X|n csjoh ofXxgpvoe pggpsuvojuz
boe xf ippl gpsxbse up 1figjoh pvs dijfout obwjhouf uiftf
vodibsufsfe xbufst/ Xjui ofx dijfout gspn uif choljoh-
jowftunfou nbobhfnfou boe ufdiopiphz tfdupst: Dphojup jt
gspve up cf ifigjoh b hspxjoh ovncfs py dsnt jo uif Gobodjbr
tfdups up gspnpuf boe sfoptjuypo ulfntfwft gps hspxui/
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News

FinAnalytica Selects Cognito
up Shjtf Qspurf jo Mpoepo boe

New York

FinAnalytica, the provider of advanced
portfolio analytics software to hedge
gvoet- (voe pg gvoet boe jowFtunfou
dpnabojft pchmz ibt thifdufe Dphojup
up shjtf jut gspdrf jo Mpoepo boe Ofx
York.

FinAnalytica selected Cognito, following
b dpngfujuwf gjudi- up Nbobhf b QS
dbngbjho bjnfe bu shjtjoh jut qsplrf
outside of its current client base.
Cognito will focus on London and New
York, targeting funds of hedge funds,
jotujuvujpot- Nviuj. Nbobhfs gvoet boe
foepxnfout/

Cpszhob Shdifwb.Jpupwb- Qsftjefou-
GjoBobrzujdb- dpninfout- TUi T dvssfou
fdpopnjd dsjtjt ibt gspwfe uibu
ushejujpohn sjtl Nbobhfinfou tpnujpot
ibwf opu cffo fyfdujwf jo Fyusfnf
nbslfu dpoejujpot/ GjoBobizujdb vift
b npefi xijdi ibt cffo gspwfo up cf
97% accurate in predicting the likelihood

py fyusfnf fwfout pwfs uif ibtu zfby
Xf offe up csjoh uijt nfttbhf up b gbs
wider audience, and Cognito is able to
do just that. With Cognito’s experience
jouijt nbsIfughbdf-boe gsftfodfjo cpui
Mpoepo hoe OfxZosl- xF bsf dpoliefou
that we have selected the best partner
for our needs.”

Rod de St Croix, Head of European
QS- Dphojup Mpoepo- dpnnfout-
TGjoBobrzujdb 1bt b gspwfo tpmvujpo
xijdi sfgsftfout b gbsbejhn tijujoui f
Xz sjtl nbobhfinfou jtwjfxfel lujt vife
cz ifehf gvoet-gvoet py gvoet- Giobodjn
jotujuvujpot boe jowfFtunfou dpngbojft
on a global basis. We look forward
to working closely with FinAnalytica
up shjtf jut bxbsfoftt bnpoh b Xxjefs
audience in London and New York.”

Up Goe pwu npsf-dpoubd;
speleftudspjy Adphojupnfejb/dpn
Telephone: +44 (0)20 7438 1100 n

XCS DIPPTFT DPHOWUP GPS
OPSU I BNFSIDBO QPSUGPMP

Following the success of WBR and
Cognito’s partnership at TradeTech’s
2009 New York and Paris shows,
WBR the international conference
organiser, has appointed Cognito to
nbobhf uif Nfejb sfibujpot gsphsbn
bspvoe jut dpngrfuf Opsui Bnfsjdbo

portfolio of conferences, including
TradeTech West in San Francisco and
TradeTech Canada in Toronto.

W (oe pvu npsf-dpoubdu;
ebojfiftinpoAdphojupnfejbldpn
Telephone: +1 646 395 6300 N
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WoM speaks with Chris Willis at
Pyxis Mobile about why they opt to
keep up the PR activity, even in

adif cult market

In 2007, WoM interviewed Christopher Willis on
Pyxis Mobile’s relationship with Cognito in the
U.S.,when Pyxis Mobile was just over a year old.
Two years on and after a three year relationship,
WoM again speaks toWillis and about the
cfoflut py dpoujovjoh b 1poh.ufsn sfibujpotijq
with Cognito to support Pyxis Mobiles's PR
bdujwjujft jo dvssfou nbslfu dpoejujpot/

CANYOU EXPLAINALITTLE MORE
BCPVUX 1BU QZYIT NPCMF EPFT{

Qzyjt Npcjrf xbt gpvoefe jo 2: :9 boe efijwfst
joopwhujwf xjsrftt bqgrjdbujpot uibu esjwf
gspevdujwjuz boe bddfrfsbuf hspxui/ Pvs
solutions, which are in use at over 200 global
Gsnt:jodivejoh 39 pyuif upqg 61 hipchn bttfu
nbobhfst- bsf vife cz npcjf gspgfttjpobit

up Fyufoe dsjujdor cvtjoftt ebub gspn joufsobr
Foufsqsjtf tztufnt up ui f Npcjif efwjdf pg ui s
dipjdf/ XF 1bwf b tuspoh gpdvt po Gjobodjbr
TTswjdft boe thift boe ejtusjcvujpo- bt xfin bt po
ui f evtjoftt tief pg tpivujpot-sbuifs uibo kvt JU

CANYOU SPEAKA LITTLE MORE

ABOUT HOWYOU FIRST STARTED
XPSLIJOH XJU I DPHOIUP(

QS jt bo jngpsubou btgfdu pg xibu xT ep bu Qzyjt
Npcjf! Xf epow tqfoe po bewfsujtjoh-bt ] epoiu
cfijfwf jujt wovberf T bewfsujtjoh jt tingiz nf
ufmjoh tpnfpof fitf xF bsf hppe bu xibu xf ep/

Jo 3113014- xf tubsufe dsfbujoh ofxt boe ibwjoh

b hppe voefstuboejoh pyui f 1z gibzfst jo ufsnt
py Fejupst pg pvs ubshfu gqverjdbyjpot- tp jo 3114 xF
uppl uif efdjtjpo up vitf brpdbr Gsn up efijwfs pvs
QS po b obujpobn rfwfil Uiz xfsf thujtsbdupsz gps
xibuuifz xfsf uszjoh up ep-cvu ui fsF xFsf rviijuz
jttvft T njttgfjoht rvpuft pvu py dpoufyu- fud/

During our run with our local agency, Dan Simon
boe Uon Dppncfit-xip xfsf jo uif gspdfit py
tfujoh vg b VIT/ pgldf gps Dphojup- wjtjufe vt bu pvs
Xbwibn- NB pyldft gpvs ujnft-boe fhdi ynf-
gspwfe up jngsftt vt xjui uifjs bggspbdi boe
gpdvt/ Tp xifo ju donf uinf up txjudi bhfodjft bu
uif foe pg 3116- vifsF xbt sfhmz poiz pof qipof
dbm Nbef/ Upon boe Ebo eje b hppe kpc bu gspwjoh
Dphojupit bejijuz jo uijt nbsifu tgbdf-hoe xf
efdjefe rvjuf fbsiz po uibu xpsljoh xjui Dphojup
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xpwvie cf b tnbsu gbsuofstijq 1 ju xbt b tingrf
efdjtjpollo thovhsz 3117- Qzyjt Npcjif bagpjoufe
Dphojup up esjwf jut nfejb gspdrf jo ui f VIT/

HOW DOES COGNITO CONTINUE

UP TVQQPSU QZYIT NPCIMFE

Dphojup bt tusfohuit jo Nhoz ejgfsfou bsfht/
Uitz epoiu hvtu gpdvt po wkoeps sfibufe ofxt:
xijdi Jgffirbdlt jngbdu boe bdut bt voifbse ofxt
. uifz gpdvt po sfbn ofxt/ Xjuijo ui f Gstu gFx
npouit pg pvs sfibujpotijg- Dphojup ibe tfdvsfe
dpwfsbhf gps Qzyjt Npcjrf jo ui £ ><bm TusFfu
fpvsobr- CCD Xpsie Ofxt bhoe DOONpofzdpn/
B rpu py hppe xpsl xbt epof up tfdvst dpwfsbhf
gspnpujoh Qzyjt Npcjifit voefstuboejoh sfibujoh
to the NTP lawsuit which was current at the time.

Sthbsejoh ui f qfpgrf bu Dphojup- jo Nz
fyqfsjfodf- bhfodjft ibwf b ibcju pg bttjhojoh
senior resources to an account at the beginning
pyui f sfibujpotijg-boe vifo rvjfuz tvctujuvujoh
rftt fyqgfotjwf kvojps sftpvsdft bt uifjs dijfou.
base grows. At Cognito there has been some
change over time, which is inevitable given
uiFrfohuil pyujnf xf 1bwf cffo xpsljoh
uphfuifs cwvu sthbserftt pgui f jufshujpo- ui f
ufbn ibt bixbzt cffo wfsz hppe boe wfsz
tuspoh/ Dphojup epft b hsfhukpc xifo judpntft
up ijsjoh ofx tubgy CFdbvtf pyuijt- | ibwf gFx
dpodfsot bepwu xip foet vg po Nz bddpvou/

Pvs ufbn- i fhefe cz ui f ufobdjpvt Efcpsbi
Fjtfocfsh- hfofsbrz fydffet ui f fyqgfdubijpot
utbu xf tfu buui ¥ cthjoojoh py fhdi zfhy Jo
3119 xf ibe bo bwfsbhf pg 3/6 fejups gjdl.vqt
qfs xffl xijdi- gps b tnbrfs dpngboz ijI
Qzyjt Npcjf- jt b sfnworvf gps ui f npofz

CASE STUDY

4 pyxis|mobile

Wireless Applications for Financial Services

WHAT ARETHE BENEFITS OFA
MPOH.UFSN QS SFMBUIPOT 11Q8

Uit uynt xf ibwf tgfou xpsljoh boe tpdjbij{joh
Xjui Dphojup tjodf 3117 ibt dsfhufe bo
bunptqi st uibu hpft cfzpoe TdijFoulwFoepsd/
Jdpotjefs uif Dphojup qfpagrf xip xpsl po
pvs bddpvou up cf gbsu pg Qzyjt Npcjif/ J ep
opu ejfsfoujbuf cfuxffo ipxtgfbl up uifn
boe ipx | tqfbl up ui f Qzyjt Npcjif ufbn/
Uifz dpoujovT up usfbu vt bt b Iz dijfou boe
pwfs ui FuisFf zfbst py xpsljoh uphfuifs xFf
lopx boe voefstuboe fhdi puifswfsz xfi/
Uifsf jt bipu pyusviu cfuxffo ui f uxp ufbnt/

WHAT AREYOURTHOUGHTS ON USING
QS JO DVSSFOU NBSLFU DPOEIUIPOT]
We have a pretty simple choice. We can
diptfup cf rvjfujo b epxouvso- xijdi jt
what many unremarkable companies choose
up epl Ps xf dbo dipptfup cfipve- ufmb
tuspoh tupsz pg whivt boe offe-boe cfuifpof
voice in the storm. We choose the latter.

WHY CONTINUETO INVEST IN PR EVEN
XIFOUIFHPIOH HFUTUPVH I{

X cfijfwf jo b tusbufhz pg jodsfbtjoh pvs QS
pvusthdi evsjoh b epxo gfsjpe jo ui f nbslfu/
Nptu pg pvs dpngfujupst bsF dvusjoh ui £ bnpvou
py pvusthdi uifz ep-hoe tp jujt gpttjcrf up

tff ifjhiufofe sftvut gspn pvs jowftunfou

X1ZJTQSUIFNPTU DPTU.FGGFDUIWF XBZ
PG SBITIOHU I F QSPGMFBUU BJTUINFQ

lujt ingrf/Gps ui f dptu py pof fngpzff-

Dphojup gspwjeft uisFf ps npsf gspyfttjpobr
fyqfsu sftpvsdft uibu xpsl po tushufhz

ubdujdt boe Fyfdvijpo pg pvs pvustbdi/

WHAT DOESTHE FUTURE

1 PME GPS QZYJT NPCMF)

Qzyjt Npcjrf ibt gspwfo uibu npcjjuz dsfouft
usvF fyldjfodjft jotjef ui f Foufsqsjtf uibu
sftviut jo thrft boe sfwfovT hspxui/ Xjui 1bshf-
qvcijd dpngbojft tbzjoh gfparf py-uifsfjt b
dsjujdbr offe up jodstbtf Fngipzff gspevdujwjuz
hoe shjtf sfwfovT gfs thift ifbe/ Uijt zfbs

xf ihwf fyghoefe pvs gpdvt up jodivef ui f
thrft ufbnt pg Gpsuvof 2111 dpnghojft
bdsptt Nboz wsujdbrt uibu gdF ui £ dibnfohf

py offejoh up ep npst xjui rftt/ XFppl
gpsxbse up dpovjovjoh b tvddfttyvr sfibujpotijq
Xjui Dphojup bt xf foefhupvs up ep uibu'n
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